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Just what is productivity?

“...nothing contributes more to the reduction of
poverty, to increases in leisure, and to the country’s
ability to finance education, public health,
environment and the arts.”

Alan Blinder and William Baumol (1993)

Just what is productivity?

Productivity isn’t everything, but in the long run it is
almost everything. A country's ability to improve its
standard of living over time depends almost entirely
on its ability to raise its output per worker.”

Krugman (1994)
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Stevige productiviteitsgroei leek het nieuwe normaal...

The World Until 2000
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GRATIS PRODUCTEN:
CONSUMENT PROFITEERT,
PRODUCENTEN BLIJVEN
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Internet of Sharing Online
things economy services
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Waarvan verwacht je een belangrijke impact?
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69 Ahold
DELHAIZE A5 GROUP

“E-commerce is nog niet winstgevend:
bied je de dienst niet aan, dan verlies je klanten,
bied je hem wel aan, dan verlies je geld.

Een dilemma.”

KBC

“Als je te snel verandert,
verlies je oudere klanten.
Verander je te traag

dan verlies je de jongeren.”
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Waarvan verwacht je een belangrijke impact?
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GLOBAL FOOTPRINT WITH PREMIER BRANDS -
496 PROPERTIES IN 45 COUNTRIES
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Airbnb
Book uniqgue homes and

experience a city like a local.

Where When
Anywhere Anytime

FOR YOU HOMES EXPERIENCES PLACES

HYATT

Guests

1guest v
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Waarvan verwacht je een belangrijke impact?
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Waar verwacht je de grootste veranderingen?
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Waar verwacht je de grootste veranderingen?

1) Klanten : 85%
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Waar verwacht je de grootste veranderingen?

1) Klanten : 85%
2) Nieuwe concurrenten : 47%
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We didn’t do
anything wrong but
somehow, we lost.

Stephen Elop, Ceo of Nokia 2010-2014

There's an old Wayne Gretzky quote
that | love. 'l skate to where the
puck is going to be, not where it has
been.' And we've always tried to do
that at Apple. Since the very, very
beginning. And we always will.
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Waar verwacht je de grootste veranderingen?

1) Klanten : 85%
2) Nieuwe concurrenten : 47%
3) Nieuwe producten : 34%

w The bank for a changing world

FORTIS

26



I OMG, RIP txt

Messages sent per day, bn

F’CAST

WhatsApp

e e T S e = =

1996 2000 05 10 15
Sources: Portio Research; al6z

Economist.com

amazon

30

25

20

15

10

Buy now with 1-Click®

Order within 3hr 23min to get

Tuesday, April 14
(Free Two Day Shipping)

it:

21/09/2017

27



21/09/2017

© @)

amazon dash
N

BUTTON

28



21/09/2017

ELK NIEUW PRODUCT
OF DIENST MOET HET
“ANGRY BIRD”-PRINCIPE VOLGEN:
FUN, FAST & EASY
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Digital is the main
reason just over half of
the companies on the
Fortune 500 have
disappeared since the
year 2000

Pierre Nanterme
CEOQ of Accenture

DE TOEGENOMEN CONCURRENTIE
VERKORT DE LEVENSDUUR
VAN BEDRIJVEN
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Cﬁange in Occupational Employment Shares in Low, Middle, and High-Wage
Occupations in 16 EU Countries, 1993-2010
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Employment

Employment affected by computerisation
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Alles voor de winnaar
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Maak transformatiemap

Bestaande jobs Toekomstige jobs
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INSURANCE AGAINST QUALIFICATION OBSOLESCENCE

$$500 SkillsFuture Credit
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Levenslang bijleren in Belgié?

Lifelong learning (2016)

Participation rate in education and training during last 4 weeks
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Waarvan verwacht je

de grootste impact?
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[ Average company lifespan on S&P 500 Index (in years)
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Economic Research online
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DISCLAIMER

This presentation has been prepared by BNP Paribas Fortis SA/NV (together with
its affiliates. “BNPPF”) for information purposes only-

No representation or warranty. express or Iimplied. is or will be made in
relation to. and no responsibility or liability is or will be accepted by BNP
Paribas Fortis or any of their respective officers or employees as to or in
relation to the accuracy or completeness of this presentation or any further
written or oral information made available to the recipient or its advisers.
BNPPF expressly disclaims any and all 1liability which may be based on such
information. errors therein or omissions therefrom. In particular. no
representation or warranty is given as to the accuracy or completeness of any
financial information contained herein or as to the achievement or
reasonableness of any forecasts. projections. management targets. prospects or
returns.

Recipient(s) hereof should make their own judgment and assessment of the
information contained in this presentation and should not base any decisions
solely on the basis upon the information and opinions contained in this
presentation-

Any views expressed herein reflect the judgment of BNP Paribas Fortis as of
the date of this presentation and may be subject to change without notice if
BNP Paribas Fortis becomes aware of any information which may have a material
impact on any such views. BNP Paribas Fortis will not be responsible for any
consequences resulting from the use of this presentation or reliance upon any
view or statement contained herein or for any omission-
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